





Dear LEO colleagues,

Since LEO Pharma introduced the first edition of the
LEO Code of Conductin 2011, our company and the
industry in which we operate have seen significant
changes. The compliance landscape for LEO
Pharma is evolving, and the demands placed on
us as a healthcare company are rapidly changing.
Increased demands as a result of accessing new
markets and launching new solutions mean that it
is necessary fo update the LEO Code of Conduct.

This updated version of the LEO Code of Conduct
incorporafes LEO policies and expresses what
is expected of us as LEO people. Together with
our guidelines, procedures, efc. it provides
guidance for our behaviour based on our LEQ
values: Infegrity — Customer focus — Innovation —
Passion — Adaptability. It will help us franslate our
values info consistent actions by resolving ethics
and compliance issues arising in our daily work,
and profect one of our most valuable assets:
our reputfafion — an asset which we all have an
obligation to protect and strengthen to the benefit
of pafients.

We will only be able to maintain the frust of patients
and other stakeholders, and profect our reputation
as aresponsible company, by living up to our values
and high ethical standards. We do not compromise
our commitment fo integrity. Our performance is
not only measured by the results we achieve. How
we achieve these results is also crucial. What we do
isimportant, buthow we doitis equally important —
and sometimes even more so.

FOREWORD

We all have a commitment fo doing things the right
way, and we must all be motivated, empowered
and supported fo do so. This requires a workplace
that encourages open and honest communication,
and a culture of mutual frust. At LEO, we encourage
the free exchange of views across borders —
geographical as well as organisatfional. We believe
that an open and honest working environment
which promotes open dialogue and the active
involvement of all LEO people is crucial for our
success. We all can —and we are all expected to —
make a difference.

We believe that high business standards play a
significant role in ensuring our confinued growth
and success as well as in achieving our vision of
becoming the preferred dermatfology care partner
improving people’s lives around the world.

We in the Global Leadership Team, as well as our
Board of Direcfors, have formally endorsed and
fully support the implementation of this Code of
Conduct, and kindly ask you to study the code
carefully, implement it personally and live by ifs
principles in all of your daily activities.

Compliance with the LEO Code of Conduct is
mandatory for all LEO people.

Thank you for your support, on behalf of
THE GLOBAL LEADERSHIP TEAM,
Gitte P. Aabo

LEO CODE OF CONDUCT 2016 —Page 3



LEO values

Customer
focus

Adaptability

This Code of Conduct is a part of the terms of employment at LEO. Violations are not tolerated and any such violations
can have serious consequences for LEO and for you as an employee. Any violations of this Code of Conduct may
result in re-training or, depending on the circumstances and applicable law, disciplinary actions such as a formal
warning or dismissal. Violations of the law can also result in the imposition of criminal and/or civil fines and other
penalties, depending on applicable laws. Failure to report a breach may itself be a breach of this Code of Conduct.
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Introduction

As a healthcare company with high ethical
standards, we fake responsibility for our actions.

This Code of Conduct will assist us in living up fo
this responsibility and help us to improve patients’
quality of life. We focus on patient needs and
fake them into consideration in everything we do.
Through this approach, we listen and respond fo
patfients’ challenges and needs. We believe that
when we help people, business will follow.

Like any organisation, we face opportunities and
risks from internal and exfernal sources which
may posifively or adversely affect the achievement
of our business objectives. Our approach fo risk
managementis an integral part of all organisafional
projects and decision-making at LEO. We support
and encourage formal processes for identifying
and assessing risks, and develop plans to mifigafe
their impact.

As a sustainable company, Corporate Social
Responsibility (CSR) is embedded in LEO Pharma'’s
business and in the behaviour of LEO people.
We have a business-driven CSR approach
and acknowledge our economic, social and
environmental responsibility in compliance with the
principles of the United Nations Global Compact.

To ensure that we conduct our business in
accordance with the LEO values and our business
strategy, we must ensure compliance with this
Code of Conduct regardless of location or the
nafure of the work.

INTRODUCTION

The LEO Code of Conduct provides the framework
for our behaviourandis supported by more defailed
guidelines. We have an obligafion to familiarise
ourselves with and comply with all relevant
guidelines in our daily work. When applicable laws,
regulations or infernational requirements require
higher standards than this code, these must also
be followed.

The LEO Code of Conduct applies to all LEO people.
Each of us is responsible for adhering fo the values
and standards set out in this code, and for raising
questions if we are uncertain as to whether or not
the standards are met.

No guidelines, no matter how detailed, can possibly
anticipate all of the challenges we may face on the
job. We are therefore always expected fo use our
judgement and common sense. Whenever we are
in doubt about correct business behaviour or have
a compliance concern, we should seek advice. We
must always ask ourselves how our actions today
would look if made public in fomorrow’s news.

Throughout the LEO Code of Conduct, you will
find ‘Good affifudes’ to help you determine the
appropriafe course of action.

If you become aware of suspect or observe
violations of this Code of Conduct and/or the
supporting guidelines involving LEO, you must
reportit.

The LEO Code of Conduct will be reviewed on a
regular basis.
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ANTI-CORRUPTION AND -BRIBERY

Anti-Corruption and -Bribery

LEO people must refrain from and work against corruption and bribery globally.
LEO people must comply with applicable laws, regulations, industry codes,
international requirements and our supporting internal guidelines.

Corruption and bribery are illegal and confrary fo
the LEO values and ethical standards. You must not
act in a dishonest or deceptfive manner, and you
must never engage directly or indirectly in bribery,
fraud, money laundering or any ofher corrupfive
actions with the aim of securing an improper
advanfage.

At LEO, we do noft tolerate facilitation payments.
Facilitation payments undermine our corporatfe
anti-bribery procedures, contfradict the antfi-bribery
message, nurfure a culfure of bribery and have the
potfential to escalate or otherwise be abused.

We do not pay protection money — also known as
extortion money — in any country, o any person or
entity.

We want o avoid conflicts of interests where
our loyalty becomes compromised and personal
inferests may result in corruption or may be
perceived as such.

Business interactions such as providing or
receiving hospitality, gifts, grants, sponsorships
or donations, or ofher remuneration can be
perceived as having an undue influence on
business decisions. You must never offer, provide
or accept any of these in order to win or refain
business in exchange for an improper advantage
or ina manner or under conditions that might have
an improper influence on the recipient. This applies
even if it is customary and accepfed pracfice in
many business relationships.

You must fake measures fo prevent LEO becoming
involved in cases of corruption or other financial
crime. This includes faking measures to ensure
the documentation and tracking of any financial
fransactions and ofher fransfers of value.
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Good attitudes

— Never engage in any type of bribery directly or indirectly, and contact your
manager immediately if you are offered or asked fo pay a bribe

— Refuse to pay or receive any form of protection money or facilitation
payment

— Ensure that circumstances which might suggest a conflict of interests are
fransparent, even if there is no such conflict, and that associated business
fransactions are handled with the appropriate discretion and control

— Do not engage in activities that could be perceived as improperly
influencing any act or decision by an external party, including offering,
giving or accepting gifts, hospitality, grants, sponsorships or donations

— Remain alert fo any suspicious circumstances that may signal corrupfive
activities or other financial crimes




ANTI-CORRUPTION AND -BRIBERY

Anti-Corruption and -Bribery Policy

As a responsible company with high ethical
sfandards, LEO Pharma is committed to operating
with infegrity and working against all forms of
corruption.

LEO interacts with a variety of external parties, such
as officials of domestic, foreign and infernational
public agencies and organisations, policy-makers,
healthcare professionals, healthcare organisations,
pafients and patfient organisations, and other
members of the public and private secfor. We
refrain from and work against corruption and
bribery globally with regard fo our inferactions with
external parfies.

LEO people must comply with the following
principles in order fo refrain from and fight against
corruption and bribery:

— Bribery is forbidden. This may include the
receipt of any gift, fee, reward or advanfage
as an inducement to act in a way which is
dishonest, illegal or in breach of trust. In order
fo differentiate between a bribe and a proper
business condition, you must ensure that the
appropriate level of authority is involved if a
business fransaction is conducted outside of
normal ferms and conditions.

— Facilitation payments are nof permitfed.
When making a payment to an official body,
for example, you should always ensure that
the fee demanded is substantiated by publicly
available information. When making a payment
in general, always make sure that you receive
and file a receipt.

— Payment of protection money must be avoided.
Remain alert to any suspicious circumstances
suchaspaymentstobankaccountsinsuspicious
locations or references to unsubstantiated legal
or regulatory references.

— Circumstances which might suggest a conflict
of interests must be avoided or, if unavoidable,
they must be transparent and openly discussed
with your manager.

— Hospitality af a reasonable level, such as
meals, travel and enfertainment, is permitted if
it is in accordance with infernal guidelines, local
requirements, standards and common sense.

— Gifts may be offered to or received from third
parfies as long as they are modest in value,
not offered/received in order fo win or refain
business or improperly influence any act or
decision, and are in accordance with applicable
laws and regulafions. Anything of value
exchanged in the course of our business, such
as money, goods, services, fickets and prizes,
may be considered a giff. However, cash and
cash equivalents must never be offered or
received.

— Grants, donations and sponsorships should
never be offered or provided with an improper
purpose, or in @ manner or under condifions
that could have an improper influence on the
recipient. Contributions of any kind fo political
parties or individual politicians are prohibited.

At LEO, we find that our responsibility with respect
fo corruption and bribery extends beyond the
boundaries of the legal entity. Furthermore, there
is a risk that LEO may be held responsible for
maftters relafing fo the compliance of third parties
working on behalf of LEQ, for example hired sales
forces, agents and distributors. Accordingly, before
engaging — and while working — with third parfies,
it is imporfant to conduct relevant due diligence
proceduresinorderfoassesstheirlevel ofalignment
with our values and Third Party Compliance Codex,
and fo prevent such third parties from bribing on
our behalf.
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COMMUNICATION

Communication

LEO people protectour credibility and uphold our reputation when communicating
and reporting. LEO people must comply with applicable laws, regulations,
industry codes, international requirements and supporting internal guidelines.

You are expected fo always give honest and
reliable information, and only fo communicate and
report on behalf of LEO if you are duly authorised fo
do so and only through approved communicatfion
channels.

When communicating, including when using social
media, LEO people are expected to use common
sense. Since people may form an opinion about
LEO based on the behaviour of LEO people, LEO
encourages LEO people fo be polite and maintain a
professional fone at all times.

When developing communication materials,
you must follow applicable communicatfion and
branding guidelines at all times.

At LEO, we acknowledge the important role that
pafient organisafions play in increasing patient
understanding about disease and freatment.
As a pafient-centric company, we share their
commitment to patients, and we join them in their
efforts to improve patient support and healthcare.

Our relationships with patient organisations are
strictly ethical, professional and non-promoftional,
and our collaboration must take place in an open
and credible manner.

We also understand the importance of having open
communication with policy-makers as a way of
providing them with useful and fimely information
about medical conditions for the benefit of patfients,
and of ensuring industry parficipation in the political
process. When involved in public affairs acfivities,
LEO people are expected to conduct themselves
in a transparent manner, avoiding any conflicts of
inferest.

Media enquiries about issues relating to the LEO
Group must be directed fo Group Communications.
Media enquiries aboutlocal issues must be directed
fo your local communications manager or counfry
manager (or similar).

LEO CODE OF CONDUCT 2016 — Page 10

At LEO, we are committed fo disclosing and
recording relevant funds and assefs, and fo
providing our stakeholders with relevant financial
information. Through relevant processes, we
ensure that our books and records are accurate,
sufficiently defailed and provide a fruthful and
fransparent overview of our fransacfions and
general operafions.

Good attitudes

— Never communicate or report on behalf of LEO unless you are duly
authorised to do so

— When communicating or reporting, always give honest and reliable
information

— Be aware of and ensure compliance with branding guidelines

— Make sure that any financial and non-financial information or report is frue
and not misleading

— Inthe event of media enquiries, consult Group Communications or your
country manager (or similar)

Within the context of your personal communications, including your private
use of social media:

— If you make reference to any topic related fo our business, please indicate
that it is your own opinion

— Avoid making any stafement about our pharmaceutical products that may
be considered to be promofional

— Do not make any unauthorised disclosures, especially regarding
confidential or sensitive information in relation to LEO

— Immediately report any possible adverse events or other experiences of
LEO products that you might become aware of




Use of Social Media Policy

Social  media have extended people’s
communicafion oufreach and have blurred the
boundaries between privatfe and public, and
personal and professional communications.
Private conversations held on social media by LEO
people may be interpreted by the general public
as communication on behalf of LEO, and an online
reader could have difficulty distinguishing between
their opinions and those of LEO.

When speaking on behalf of LEO Pharma

Social media can be used at LEO as a way of
engaging with patients, medical organisations,
scientific researchers, future employees and other
relevant stakeholders. To ensure that LEO social
media originates from authorised sources and
aligns with our LEO values, LEO social media must
abide by the following principles:

— Compliance: LEO social media must adhere
fo applicable laws and regulations, codes of
pracfice and infernal guidelines.

— Transparency: Users shall be made aware of the
identity of LEO as the social media owner.

— Respect of confidentiality obligations and
intellectual property rights: Content on LEO
social media must not provide any confidential
or sensifive information, contain any copyright
infringements or violate the infellectual property
rights of others.

The sef-up and management of LEO social media
require explicit approval granted in accordance
with applicable internal guidelines. Even if you are
generally authorised to communicate on behalf of
LEO due to your job descripfion, this authorisation
does not necessarily extend fo social media
without clear authorisation.

When speaking about LEO

In your private use of social media, you must
not portray yourself as a LEO spokesperson or
ofherwise act in @ manner that is likely fo be
perceived by ofhers as if you are communicating
on behalf of LEO.

Even though informatfion posted through your
own privafe social media account is generally
considered personal, the following principles must
be followed:

— Be transparent: Seperafe your opnions from
those of LEO, when referring to LEO/our
business. You can do this by including remarks
as “the views expressed here are my own, and
do not necessarily reflect the views of LEO
Pharma”.

— Personal posts relating to LEO products: In
most countries, it is illegal for a pharmaceutical
company or an individual to promote
pharmaceutical products to the general public.
Personal posts relafing to our pharmaceutical
products are strongly discouraged, and it is
strictly prohibited fo make any statement that
implies any product benefit, efficacy, clinical
frial, safety claim or other content that may be
regarded as promotional or endorsing.

— Unauthorised disclosures: \\Vithin your personal
communicatfions, you must not disclose any
sensitive or confidential information that you
may obfain in the course of your work at LEO.

— Adverse events (potential side effects) and
other experiences If you become aware of any
possible adverse events or other experiences of
LEO products, do not attempt fo give an official
response on behalf of LEO. Instead, report this
immediafely (see defails in the Patient Safety
section on page 24-25).

— LEO Pharma’s reputation: You can contribute to
profecting the public image of LEO by reporting
any sifuations thaf could damage our reputation
or that might require an official response.

Nothing in this policy shall be construed as limiting
any rights protected by applicable local laws and/
or regulations. In the event of a conflict between
local legislation and this policy, local legislation
shall apply.

COMMUNICATION
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COMPETITION AND EXPORT CONTROLS

Competition and Export Controls

LEO people must never enter into agreements, arrangements or understandings
that prevent or hinder legitimate competition. LEO people must comply with
applicable laws, regulations, industry codes, international requirements and

supporting internal guidelines.

Competition laws' are infended to stimulafe free
markets and enhance productivity, innovation and
value for customers.

Anfi-competitive practices are contrary to the LEO
Code of Conduct, LEO values and our culture of
patient centricity. Failure fo comply with competition
laws could have serious consequences for LEO and
any individual LEO employee involved in a claim,
such as damage fo our reputation, large fines,
exclusion from public contracts, lawsuits and
imprisonment.

Cross-border interactions with competitors and
business partners may result in anti-competifive
conduct taking place in one country having
harmful effects in other countries. LEO people must
therefore fake info account both the laws of the
country in which they are operating and the laws
of the country in which the effects of their conduct
are likely to have an impact. This applies to a wide
range of scenarios, such as affendance at trade
association meefings and business meetings.

In many counfries, governments have esfablished
domestic controls to prevent the spread and
distribution of nuclear, chemical or biological
weapons. Such controls may, for example, include
the export of cerfain biological materials, genetically
modified organisms, chemicals, biomedical
and chemical-handling equipment used in the
development or production of pharmaceuticals or
medical devices, or the transfer of information or
fechnology abroad for manufacturing, testing or
engineering purposes. The confrols may include
the requirement fo obtain an authorisation for the
export of items which can be used for both civiland
military purposes.

LEO people must always observe and respect
applicablelaws, regulationsandinternal procedures
relafing to export bans, export restrictions and
ofher controls.

"Including antitrust and antimonopoly laws
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Good attitudes
— Do not engage in illegal arrangements that may damage competition

— Never disclose or exchange competitive sensitive material or engage in
discussions that could be perceived as an affempt fo illegally coordinate
competitive behaviour

— Do not disclose information about pricing or information that may illegally
affect pricing fo competitors

— Bid for contracts and tenders independently from and without any
agreements or arrangements with competitors

— During any investigation by the competition authorities, follow internal
guidelines and never affempt to destroy any evidence or documents or
ofherwise obstfruct the investigation




Competition Policy

LEO Pharma engages in fair and open competition,
in compliance with applicable competition laws.

In general, competition laws prohibit formal
and informal agreements befween competing
companies that may have a negative impact on
competition.

LEO people shall not take part in any illegal
communicatfion, negofiafion or agreement with
competitors, regardless of whether it fakes place in
a formal or informal sefting, verbally or in wrifing,
which involves or may be considered fo involve:

—Price fixing agreements with competfifors fo
raise, lower or stabilise prices, or to fix the terms
and conditions of sale.

— Agreements between LEO and competitors
where the parfies agree to divide or allocate
product markets, sales ferritories or buyers
between them.

COMPETITION AND EXPORT CONTROLS

—Bid-rigging pracfices between LEO and
competitors, by them joining together in advance
fo rig bids to provide goods or services.

— Agreements with competitors with regard to the
tofal amount, quality or type of products that are
to be manufactured or offered by LEO and/or the
competitor.

Under most competition laws, it is not illegal for
a company fo be or strive fo be in a dominant
position, as this can be achieved by legitimate
means. However, abuse of such dominance is a
violation of competition laws.

Compefition authorifies in many countries have
the right fo conduct an investigation if they suspect
a violafion of competition laws. In the event of an
investigafion by the competition authorifies, you
must follow the internal guidelines and cooperate
with the competition authorities in good faith.
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CONFIDENTIAL INFORMATION AND INTELLECTUAL PROPERTY RIGHTS

Confidential Information and
Intellectual Property Rights

LEO people must protect our confidential information, interests and intellectual
property rights, and those of others. LEO people must never engage in industrial
espionage and are expected to comply with applicable laws, regulations, industry
codes, international requirements and our supporting internal guidelines.

Confidential information and intellectual property
rights, such as business-sensitive information,
know-how, patents, the LEO logo, frademarks,
designs, domain names, copyright, slogans, etc,
are imporfant assefs for LEO.

You must only share confidential information with
people who have a legitimate business need —
and never with any third party? without a prior
confidentiality agreement and without marking
confidential information as such. This applies to
sensifive information about LEO Pharma’s business,
including information about our solutions, potential
acquisitionsandalliances, researchactivities, clinical
frials, pafents, commercial strategies, corporate
fransactions, legal matters and investigations, and
personal informatfion about colleagues obtained
through your position af LEO, business partners or
applicants for a vacant position at LEO.

You must never use or disclose confidential
information in an improper way. Confidentiality
obligations apply both during and affer your
employment af LEO.

LEO people must take the necessary measures to
ensure the confidentfiality, integrity and availability
of information as required by applicable laws and
regulations, and internal procedures, including rules
for profection of personal dafa and data refention
periods.

?Regulatory and other governmental bodies may be excluded
due to local obligations to disclose confidential information.
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Good attitudes

— Always consider whether information is confidential before disclosing it

— Always ensure the proper use and profection of confidential information

— Ensure that a confidentiality agreement is signed when relevant

— Uphold your confidentiality obligation both during and after your employ-
ment with LEO

— Ensure that information is encrypted when relevant

— Consider how you handle confidential information, for example when
printing and copying




CONFIDENTIAL INFORMATION AND INTELLECTUAL PROPERTY RIGHTS

Information Security Policy

LEO is commifted fo ensuring the security of all
aspects of information, whether it is spoken,
writfen, printed, electronic or transferred to any
other media, regardless of whether it is being
creafed, viewed, fransported, stored or destroyed.

Physical security and people security s
fundamental fo all information security efforts
at LEO. Without adequate physical security
controls, all other information security measures
are considerably more difficult, if not impossible,
fo implement. Physical security requires that
equipment and infrastructure be safeguarded in a
way that minimises the risk of theft, destruction or
fampering.

People security refers to measures which help
manage the risk of LEO people and other trusted
insiders using their legitimate access to LEO people,
facilities, systems or assets, for example, to cause
harm — whether intentionally or inadvertently.

All LEO information and information entrusted
fo LEQ by third parties must be managed and
protected accordingly.

LEO people must ensure compliance with the
security-related handling of LEO information and
documentation, and ensure the protection of the
confidential information, interests and intellectual
property rights of LEO and others.
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CONFLICTS OF INTERESTS

Contflicts of Interests

LEO people must act in the interests of LEO Pharma. LEO people must make
decisions based solely on objective criteria and professional judgement, and
must never be improperly influenced by personal interests or relationships.
LEO people must comply with applicable laws, regulations, industry codes,
international requirements and our supporting internal guidelines.

Aconflict of inferest occurs when personal, financial
or other inferests oufside LEO may improperly
influence or may be seen fo improperly influence
our professional duties and decision-making as
LEO people.

Always strive to avoid sifuations where your loyalty
may become compromised and your personal
interests conflict or may conflict with the interests
of LEO.

Never misuse your position or role at LEO for
personal benefits or for the benefit of relatives or
close internal or external acquainfances.

You can never accept money, giffs, services
or hospitality that may compromise your
independence or professional judgement. You
must always refrain from engaging in acfivities that
have the potential to be misinterpreted if publicly
disclosed.

In circumstances which might suggest a conflict of
inferests, even if there is no such conflict, you must
ensure fransparency and that associated business
fransactions are handled with the appropriate
discretion, control and documentation.

LEO CODE OF CONDUCT 2016 — Page 16

Good attitudes

— Use common sense and strive fo avoid engaging in relationships that
could creatfe a potential conflict of inferest

— Do not misuse your position at LEO for your personal benefit or for the
benefit of relatives or close internal or external acquaintances

—Ifin doubt, discuss with your manager any situation that may enfail a
conflict of inferest, and act in a way that ensures transparency and the
appropriate documentation







ENVIRONMENT, CLIMATE AND ENERGY

Environment, Climate and Energy

LEO people must conduct business in a manner that protects the environment,
prevents pollution and promotes efficient energy use. LEO people must comply
with applicable laws, regulations and industry codes, international requirements
as well as our supporting internal guidelines.

LEO aims to protect the environment, prevent
pollution and promote efficient use of energy,
maferials and wafer. We aim to minimise our
environmental impact through programmes
focusing on confinuous improvement.

When economically reasonable fo confribute
fowards limiting global warming, we focus on
climafe-friendly energy sources and seek fo
minimise emissions of subsfances that affect the
climate by implementing energy-efficient solufions.

LEO manufacturing sites are certified according
fo the ISO 14001 standard (Environmental
Management Systems) in order fo confinuously
reduce our environmental and climate impact.

We define specific environmental and energy
goals, and make all LEO people aware of these
goals.
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Good attitudes

— Consider the environmental risks before starting a task

— Ensure that you have the proper fraining before sfarting a task

— Always follow applicable procedures regarding environmental affairs

— Look for opportunities fo minimise the environmental impact

— Report dangerous sifuations fo your Environmental, Health and Safety
(EHS) representative, manager or the EHS department




ENVIRONMENT, CLIMATE AND ENERGY

Environment Climate and Energy Policy

As a LEO employee, you must fake personal
responsibility for the environment, climafe and
energy, and infegrafe environmental considerafions
info your daily work. You must ensure that you
understand and follow environmental procedures
applicable to your work at LEQ.

When new projects are initiated, LEO people must
consider using fechnology which is beneficial for
environmental and energy performance.

LEO adheres to infernafional conventfions and
applicable laws and regulations related to
biodiversity.

You must report acfual or potential environmental
issues related to our business immediafely fo
your Environmental, Health and Safety (EHS)
representatfive, manager or the EHS department.
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HEALTH AND SAFETY

Health and Salety

LEO people must comply with applicable laws, regulations and industry codes,
international requirements as well as our supporting internal guidelines, and
integrate occupational health and safety considerations into their work.

LEO provides a safe and healthy work environment
for LEO people and visitors, in accordance with
applicable laws and infernational standards. We
define specific health and safety goals and make
LEO people aware of these goals.

A healthy and safe work environment is
characterised as a workplace which prevents and
manages physical and psychological injuries. It is
characterised by cooperation, based on respect
and trust, and by individual and organisational
competfence in prevenfing and reducing work-
related stress. This supports our ambition fo be an
innovative, adaptable organisation with a high level
of integrity that delivers patient-centric solutions on
fime.

By implementing an Occupational Health and
Safety Management System (OHS) in accordance
with applicable laws and infernational standards,
our focus is fo continuously improve our health and
safety performance at LEO.

We use the results of regular surveys on the work
environment and on employee engagement fo
define acfivifies that improve health, safety and
engagement.
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Good attitudes
— Consider health and safety before starting a task
— Ensure that you have the proper fraining before sfarting a task

— Always follow safety procedures and support your colleagues in doing the
same

— Look for continuous improvements in health and safety for you and your
colleagues

— Challenge your colleagues if you see that they are behaving in a way that is
unsafe

— Act if you experience or witness psychological health issues for you or your
colleagues

— Report dangerous situations to your EHS representative, manager or the
EHS department

— Keep your workstation neat and fidy
— Always use pedestrian lanes in production areas

— Always use the personal profective equipment and technical aids specified
for the fask




HEALTH AND SAFETY

Occupational Health and Safety Policy

LEO people must comply with current legislation
on occupational health and safety, and any
agreements made with organisafions regarding
OHS requirements.

LEO people must take personal responsibility for
understanding and following occupational health
and safety procedures.

Youmustalwayslook for continuous improvements
in health and safety for you and your colleagues,
and challenge behaviour that threatens health and
safety for you and your colleagues.

You must report acfual or potential health and
safety issues relafed to LEO Pharma’s business
immediately fo your Environmental, Health and
Safety (EHS) representative, manager or the EHS
department.
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HUMAN AND LABOUR RIGHTS

Human and Labour Rights

LEO supports and respects the protection of internationally adopted human
and labour rights, including the Universal Declaration of Human Rights and
fundamental workers’ rights espoused by the International Labour Organisation.
LEO people must comply with applicable laws, regulations and industry codes,
international requirements as well as our supporting internal guidelines.

LEO people form the basis for the success of our
company. We must ensure that we respect each
employee’s integrity and always freat others with
respect and decency.

At LEO, we do not engage in or in any way support
the use of child labour.

LEO aims for high standards with regard fo
performance management, compensation and
rewards, fraining and development.

We ensure that LEO people receive adequate job
fraining and that the standards for specific skill
sets in a given job are mef. We ensure that we
have competent and skilful people, and we focus
on knowledge management, including sharing of
information.
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Good attitudes
— Treat other LEO people and stakeholders with respect and decency

— Never engage in or support physical, psychological, verbal or any other
form of harassment

— Confribute fo upholding a working environment free from discrimination
— Respect opinions and customs that are different from your own

— Ensure that LEO people receive adequate job fraining and that the
standards for specific skill sets in a given job are met
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Human and Labour Rights Policy

You must infegrate human and labour rights
considerations into your daily work and ensure
that you meet applicable requirements regarding
industrial and labour relations.

Discriminafion is prohibited, including when
recruiting, selecting, promotfing or downgrading
LEO people, onthe basis of privacy, race, colour, sex,
language, religion, political or other opinion, caste,
nafional or social background, property, citizenship,
ethnicity, birth, union affiliation, sexual orientation,
health status, family responsibilities, age, disability
or any ofher disfinguishing characteristics.

LEO people respect freedom of association and
the effective recognition of the right to collective
bargaining, applicable laws regarding wages,
benefits and working hours as well as the
promotion of the fair treatment of LEO people, by
making the company a pleasant and rewarding
place to work.

We take all allegations of harassment or bullying
seriously, and address them prompftly and
objectively. Any investigation will be conducted with
the greatest degree of confidentiality consistent
with completfing a fair and thorough investigation.
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PATIENT SAFETY

Patient Salety

As LEO people, we are aware of our responsibility in ensuring patient safety.
We develop and supply safe, innovative, high-quality products and solutions to
patients worldwide. LEO people must comply with applicable laws, regulations,
industry codes and international requirements as well as supporting internal

guidelines.

Pafient safety is a high priority for LEO. We fake
on the responsibility of keeping patients safe by
pre-empfing and prevenfing unexpected and
unintended events related to our products and
services. We are committed fo and focused on
providing safety and comfort fo the millions of
pafients receiving our products and services every
day.

LEO people involved in the lifecycle of the products
are responsible for conducting work in compliance
with all applicable procedures related fo their job
function, thereby helping to ensure that the product
received by the patient is fit for ifs infended use
and meets the appropriafe level of safety, quality,
efficacy and performance.

LEO people shall report complaints, adverse
events® (potential side effects) or other
experiences® (e.g. use during pregnancy, misuse,
lack of efficacy, suspected counferfeit medicine)
with LEO medicinal products — thereby contributing
fo the protfection of patients. For medical devices,
LEO people shall report complaints and adverse
device events®.

If you receive information about any adverse event
or other experience with LEO medicinal products,
you must report this within 24 hours fo the relevant
local safety contact person or, if you work at LEO
Headquarters, fo drug.safety@leo-pharma.com.
Every effort must be made to obtain information
about af least the four minimum criteria (product,
patient, event/experience and reporter), but case
reports with missing informafion must also be
forwarded immediately.

People managers involved in the lifecycle
of the products are fully responsible for
professional competences in their deparfment,
and for compliance with applicable regulatory
requirements and with the GxP Quality
Management System, as applicable, for work
performed within their business area. This
responsibility also includes outsourced activities.
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LEO has appointed a Qualified Person Responsible
for Pharmacovigilance (QPPV) and a deputy QPPV,
who oversee all safety-related issues globally for
LEO medicinal products.

The purpose of Pharmacovigilance (regular
surveillance of product safety) is fo promote the
safe and effective use of medicinal products, in
particular through providing timely information
about the safety of medicinal products to patients,
healthcare professionals, the public and the
authorifies.

In accordance with legal requirements, LEO
Pharma has esfablished and maintains a
Pharmacovigilance System Master File (PSMF)
— a document which describes the overall global
Pharmacovigilance System. Relevant departments
within LEO must contribute fo the PSMF.

Good attitudes

— Support the development and supply of safe, innovative and high-quality
products and solutions

— Always inform the QPPV of any potential safety issues

— Immediately report any adverse events or other experiences or complaints
about LEO medicinal products

— Immediately report any counterfeit or suspected counterfeit medicine

— Ensure that the high expectations regarding the safety, quality, efficacy and
performance of our products are met

345See glossary



GxP Quality Policy

Quality objectives

LEO Pharma will, at all fimes, develop, produce
and market medicinal products, drug device
combinatfion products and medical devices
that are fit for their infended use, comply with
applicable regulatory requirements, including the
requirements of the Markefing Authorisafion or
Clinical Trial Authorisation as appropriate, and will
not place patients af risk due fo inadequate safety,
quality, efficacy or performance.

The Executive Leadership Team is committed
fo quality, and acknowledges that it is ultimately
responsible for ensuring that the conditions
and resources needed fo satisfy the quality
objectives are present and that we have effective
management involvement and oversight in our
quality systems.

We believe that embedding confinuous
improvement and innovative concepts into our
quality systems and mindset are crifical for patients
and for the future success of our company.

The Vice President of Global Quality is the appointed
management representative with responsibility for
the LEO GxP Quality Management System, has the
authority fo enforce GxP compliance and has the
final say in quality disputes affer the issue has been
duly escalafed through the organisational levels.
The management representative has the authority
o escalate quality issues to the CEO & President if
relevant.

To meet the quality objectives, LEO operatfes
and maintains a well-designed and properly
implemented GxP Quality Management System.
When relevant this Quality Management System
applies throughout the lifecycle of the products,
ensuring strong infegration between the various
functions responsible for the overall lifecycle of the
products.

PATIENT SAFETY

Furthermore, the Quality Management System
supports contfinual improvement — including
maintenance of the effectiveness and continual
improvement of the Quality Management System
—change management, risk management, and the
fimely and effective communication and escalatfion
of appropriate quality issues.

LEO operafes and mainfains premises, equipment
and utilities suitable for the operafions o be carried
out, with a design and layout devised to minimise
any potential risk fo the quality of the product.

The successful  operation of the Quality
Management System is achieved by competent
and skilful personnel, knowledge management
and information-sharing.

Quality standards af LEO are in written form, and
LEO people must understand and comply with
these standards in their daily work.

To ensure the control of outsourced activities, the
quality of purchased materials and in order fo meet
the quality objectives, the Quality Management
System includes evaluation, approval and oversight
of suppliers, collaborators and distributors, with
a sfrong emphasis on the effectiveness of and
confrols for these processes.

A GxP Quality Management Review is performed
af specified infervals in order to monitor and
ensure the suitability, adequacy and effectiveness
of the GxP Quality Management System, idenfify
opportunities for confinual improvement, ensure
that the Quality Management System safisfies
the quality policy and the quality objectives,
and monifor the performance of products and
processes.
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PROTECTION OF PERSONAL DATA

Protection of Personal Data

LEO people must protect personal data and the privacy of individuals with due
care in all areas of our business. LEO people must comply with applicable laws,
regulations, industry codes, international requirements and supporting internal
guidelines.

As part of our business activities, LEO Pharma may
process personal data, including those about LEO
people, confractors, suppliers’ staff, healthcare Good attitudes
professionals and clinical study participants. LEO

may also process sensifive personal informationin ~ — Be aware that cerfain data may constitute personal data and must be

the course of its business. freated with due care. This may include human biological samples used
. A for research, patient information from clinical frials, employee records

To ensure a high standard of protection of personal kept in connection with HR management and data regarding healthcare

dafa worldwide, all collection and processing of professionals

personal dafa, including sensitive data, must be in

accordance with applicable laws, regulations and  — ifjegally required, remember fo obtain the explicit and documented

infernal guidelines. consent of the person whose personal data are being collected and/or

processed

Compliance with the above is highly important and
must be an infegral part of our infernal business
processes. Violation of such laws, regulations and
applicable infernal procedures could have serious
consequences, both for the people whose datfa are
collected and processed by LEO, and for LEO.

— Never sfore personal data for longer than necessary, and ensure that only
authorised people have access to it on a need-fo-have basis

— Consider whether the information being collected and/or processed is
personal data and/or sensitive personal dafa before deciding where and
how fo store it
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PROTECTION OF PERSONAL DATA

Protection of Personal Data Policy

At LEO, we must protect and respect the rights of
the people whose data LEO collects and processes
in relation fo our activities.

LEO people must comply with the following
principles in order to ensure the protection of
personal dafa:

— Approval from authorities: You should be aware
that in order fo collect cerfain personal dafa (e.g.
research data), a specific authorisation from
the relevant datfa protection authorities may be
required.

— Purpose: You may only process personal datfa,
including sensitive data, for specific, explicit and
legitimate purposes relevant for the business of
LEO.

— Need-to-have requirement: Personal dafa shall
only be collected on a need-fo-have basis. The
personal dafa collected must be adequate,
relevant and not excessive in relafion to the
purposes for which they are collected and
processed.

— Transparency: Where legally required, you
must inform the individual about the purpose of
processing their personal data, their right to have
their personal data rectified, deleted or blocked,
and the identity of the company responsible for
the collection and processing of their personal
data.

— Consent. Where legally required, you must
obtain the explicit, clear and documented
consent of the individual fo the collection and
processing of his or her personal dafa. Such
consent is always required when collecting and
processing sensitive personal dafa.

— Accuracy: To ensure that the personal dafa
being processed are always accurate, you must
ensure that personal data are reviewed and
updated atf regular infervals, where appropriate.

— Security: When processing personal data, it
is important that these are safeguarded by
adequate security measures fo minimise risks
such as loss of data, unauthorised access,
destruction and uninfended/accidental
disclosure.

— Retention and deletion: Personal dafa must
only be sfored for the length of time required to
fulfil the purpose, or as prescribed by law.

— Cross-border transfer of data: Transfers of
personal dafa from one counfry fo another
may be subject to approval from or notification
fo the relevant dafa profection agencies. You
must ensure compliance with applicable legal
requirements.
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RESEARCH AND DEVELOPMENT ETHICS

Research and Development Ethics

LEO people only engage in research and development which is scientifically
justified and conducted in accordance with high ethical standards. LEO people
must comply with applicable laws, regulations, industry codes, international
requirements and our supporting internal guidelines.

We are committed to compliance with the relevant
laws and regulations, infernafional guidelines and
standards, such as:

— Good Clinical Practice (GCP)
— Good Laboratory Practice (GLP)
— Good Manufacturing Practice (GMP)

— Ethical standards that meet infernational
requirements

— Requirements for the development of medical
devices, for example ISO 13485

Medical research by LEO involving humans must
be consistent with the principles of the Declaration
of Helsinki by the World Medical Associafion and
applicable ethical standards, laws and regulatfions.
When engaging in clinical frials with patients or
volunteers, you should always ensure that the
rights, safety and infegrity of all frial participants
are protected, and that dafa are reliable and robust.

LEO considers transparency of dafa from
clinical trials to be a scienfific, ethical and moral
responsibility.  When working on the public
registration of clinical trials, you must follow the
applicable laws, regulations and infernal guidelines.

LEQ is committed fo communicating scientific dafa
from our clinical frials. When scientific, medical and
fechnical publicafions are involved, you must follow
internal procedures.

When the use of animals for scientfific purposes
is involved, we follow the principles of the 3Rs:
Replace, Reduce and Refine. All animal testing and
care performed internally and through third parties
must, as a minimum, comply with the standards
set by EU legislation.

Any non-compliance with the above-mentioned
requirements or any unethical research and/
or development activities should be reporfed
immediately.
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Good attitudes

— Only work on research and clinical frials if you are trained and authorised to
doso

— Always ensure that the rights, safety and infegrity of the study subjects are
protected

— Always strive fo replace, reduce and refine the use of animals for scienfific
purposes

— Report any unethical research and/or development activities fo your
manager immediately







SALES AND MARKETING ETHICS

Sales and Marketing Ethics

LEO people must comply with applicable laws, regulations, industry codes,
international requirements and internal guidelines in connection with sales and
marketing activities and interactions with patients, healthcare professionals,

organisations, public authorities and other stakeholders.

When sales and marketfing activities are involved,
you must take measures to provide accurafe,
verifiable and clear information about LEO
products and services. You must not engage in any
practices that are decepfive, fraudulent, dishonest,
misleading or unfair.

The main purpose of inferactions with healthcare
professionals is fo ensure pafient care and
safety. You must always interact with healthcare
professionals ensuring infegrity and high ethical
standards. You must carefully consider whether
or nof you are inferacting with a healthcare
professional under the applicable laws and
regulations, and circumstances. Should more than
one definifion of a healthcare professional apply,
you must always comply with the strictest rule in
the specific sifuation.

We must never offer, give or take money or gifts,
and never provide or accept services or hospitality
to/from patients, healthcare professionals or any
other stakeholders in order to obfain improper
advantages.
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Good attitudes

— Never engage in any sales and marketing pracfices that are decepfive,
fraudulent, dishonest, misleading or unfair

— Always ensure that promotional materials are duly reviewed and approved

— Always defermine whether the person you are inferacting with is fo be
considered a healthcare professional under the applicable laws and
regulations, and behave according fo the relevant rules

— Never offer, give or fake money, provide or accept services or any benefit
in kind to/from a healthcare professional in order fo obfain improper
advantages

— Always make sure the legifimate business need for the engagement of a
healfthcare professional and the selection criteria used are documented




SALES AND MARKETING ETHICS

il

Interaction with Healthcare Professionals in
relation to Pharmaceuticals Policy

At LEO, we inferact with healthcare professionals in
order fo provide or obfain scientific or educational
information and knowledge, or to support medical
research. Such inferaction must be conducted in a
fruthful manner, avoiding deceptive practices and
potential conflicts of inferests.

LEO people must comply with the following
principles when communicating with healthcare
professionals:

— Only appropriately trained LEO people may
communicate with healthcare professionals on
behalf of LEQ.

—LEO material used in a promotional setting,
regardless of its form and media, tfargeted af
healthcare professionals must be duly approved.

— Off-label ~ promotfion or  promotion  of
pharmaceutical products which have not yet
obfained a marketing authorisation is strictly
forbidden.

— Giffs, donations, grants and sponsorships
may only be provided fo the extent allowed
by applicable laws, regulations, codes and
infernal procedures, and must not constitufe
an inducement fo obfain improper commercial
advantages. They must also be approved and
documented internally.

—Evenfs and meetings may be organised or
sponsored by LEO only for the purpose of
gaining or providing scientfific or educational
information, and must be held at an appropriate
venue.

— Hospitality, such as fravel arrangements, meals
and accommodation, may only be provided
fo healthcare professionals if appropriate and
allowed by the applicable laws and regulafions.

— Entertainment acftivities or other leisure or social
activities are not permitted.

LEO people must comply with the following
principles when engaging the services of
healthcare professionals:

— There must always be a legitimate business
need for the service and a wriffen contract must
be in place before the services commence.

—The selection criteria for the healthcare
professional must be transparent and
documented.

— Remuneration for the services must be
reasonable and reflect fair market value.

— Any notification and reporfing requirements
must be observed.

¢Scientific Affairs employees
may upon unsolicited
request respond fo off-
label usage in a scientific
and balanced manner.
Appropriate communication
about off-label use and
non-approved products in
a clinical/research seffing
is nof considered as
promotion.
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SUPPORTING AND MONITORING COMPLIANCE

Supporting and Monitoring Compliance

All LEO people have a shared responsibility to
ensure compliance af LEO. You must understand
and follow the guidelines applicable to your role,
and be affentive to areas which may require
improvement.

LEO managers must ensure that these standards
are followed af all fimes.

Competent authorities inspect LEO as part of their
governance, fo ensure that LEO complies with
relevant laws and regulations. LEO Management
has likewise established an audit programme to
ensure compliance.

LEO people must support ongoing compliance at
LEO Pharma by assisting in the proper conduct
of audifs and inspections, and by collaboratfing
with third parties that meet our requirements and
ethical standards.

Infernal and external audits and inspections may
be performed in order to identify issues in a fimely
manner, fake corrective and preventive action, and
ensure compliance with relevant requirements. Our
Infernal Audit department helps provide assurance
that effective systems of control exist and that risks
have been properly identified and assessed.

Pt
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It is the responsibility of LEO people fo be prepared
forinspectionsatalltimes.Ifnofified of aninspection
or an audit, you must immediafely confact the
person responsible overall for the inspection.
During audits and inspections af LEO, you must
be available for questioning by the inspectors, and
answer any questions fruthfully and fo the best of
your knowledge. Documentation of infernal audits
should be maintained.

LEO acknowledges the imporfance of partnerships
and collaborations. When engaging with third
parties, you must seek to enfer into relationships
with third parfies who are able fo meet our
requirements, and strive to develop business
relationships built on trust, mufual respect and
shared values.

LEO people collaborating with third parties must
fake measures to ensure their compliance with
the LEO Third Party Compliance Codex, relevant
guidelines and applicable laws and regulations, and
fo uphold high-quality and ethical standards. Before
enfering info new business engagements as well as
during ongoing relationships with third parties, LEO
may perform evaluation and monitoring acfivities
fo confirm that the third parties comply with the
required standards.




WhistleBlower Hotline

If any actual or potential serious concerns within
LEO are detected, LEO people must report them, in
order for us fo continuously improve. Reporting of
misconduct is in line with LEO values and the LEQ
Code of Conduct.

The LEO WhistleBlower Hotline has beenintroduced
as an alternative fo other communication channels
fo make it possible fo come forward and disclose
unethical behaviour within LEO in a secure and
confidential way. The LEO WhistleBlower Hofline
only covers legally described serious concerns.
Other concerns are sfill very important for LEO to
know about, but they have fo be reported through
ordinary communication channels such as HR or to
your immediate manager.

The LEO WhistleBlower Hofline is operated through
an external supplier’s IT system. Only a very limited
number of people have access to the concerns
reportfed to the LEO WhistleBlower Hofline. An
infernal process has been established to protect
the reporter of the concern as well as the subject
of the report.

What can be reported?

Only serious concerns or suspicions that could have
an impact on the LEO Group or matters that could
have a vital impact on an individual’s life, health
and/or environment can be reporfed, meaning:

WHISTLEBLOWER HOTLINE

— Serious economic crimes such as bribery, fraud,
money laundering, serious irregularities related
fo accounting/infernal audit, forgery or any
other corruptive actions.

— Serious breach concerning environmental,
health and/or safety issues that could have a
vital impact on an individual's life, health and/or
environment.

— Serious offences directed fowards an employee,
such as actual or threatened violence or sexual
abuse.

The above list is not exhaustive.

Who can report concerns and who can be the
subject of a report?

—All LEO people, board members, customers,
suppliers, collaborafors, business partners and
ofhers related to LEO can report concerns.

— All LEO people and board members can be the
subject of a report.

Reporting through the LEO WhistleBlower Hotline
is possible in a variety of languages 24 hours a
day, 365 days a year, from anywhere in the world
— including anonymous reporting (when legally
possible). Reporting is possible by phone and via
the Internet. For further information, see Pulse or
www.leo-pharma.com.
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GLOSSARY

Glossary

Adverse device event

is any untoward medical occurrence, unintended
disease or injury, or any untoward clinical sign (e.g.
an abnormal laboratory finding) in subjects, users
or other people related fo the use of a medical
device. This includes any adverse device event
resulfing from insufficiencies or inadequacies in
the instructions for use, deployment, implantation,
installation, operafion or any malfunction of the
medical device as well as any event that is a result
of a use error or intenfional misuse.

Adverse event

is any untoward medicinal occurrence in a patient
or clinical frial subject fo whom a medicinal product
has been administered that does not necessarily
have a causal relationship with this treatment.

Anadverse event cantherefore be any unfavourable
and unintended sign (e.g. an abnormal laboratory
finding), symptom or disease femporally
associated with the use of a medicinal product,
whether or not it is considered fo be relafed to the
medicinal product.

Synonym: Adverse experience.

Bribery

is offering, promising or giving a financial or other
advantage fo a person and/or enfity to encourage
said person and/or entity to perform their functions
or acfivities improperly or fo reward that person
and/or entity for having already done so.

Collection of personal data

means any kind of systematic or individual dafa
gathered by LEO whether electronically, physically
(e.g. human biological samples) or on paper. This
includes personal dafa sfored in a dafabase, a
spreadsheet, an e-mail or a physical paper list.

Consent

in relafion to personal data means any freely given
specific and informed indication of a person’s
wishes by which the person whose personal data
will be processed signifies his/her agreement fo
personal data relating to him/her being processed.
In relation to GCP, a consent is an agreement to
fake part in a clinical study and an agreement fo
the use and processing of dafa.

Counterfeit refers fo products that are falsified,
or a product manufactured or sold with the intent
fo deceptively represent its origin, authenficity or
effectiveness, or a product that is deliberately and
fraudulently mislabelled.
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Facilitation payment

can be a payment made explicitly fo ensure or
expedite the performance by officials of a routfine
action to which you are already entitled, such as
procuring permits, licences orwork orders, receiving
power and water supply, police protection, loading
and unloading cargoes and customs clearance.

GxP

af LEO is understood fo be requirements within
GMP (Good Manufacturing Practice), GDP (Good
Distribution  Practice), RA (Good Regulatory
Pracfice), GPvP  (Good  Pharmacovigilance
Practice), GCP (Good Clinical Practice) and GLP
(Good Laboratory Practice). GxP is applicable
for investigational medicinal products, medicinal
products, drug device combination products,
medical devices and cosmetics. Processes covered
by these regulafions must be included in the QMS.

LEO Social media

refers fo all web-based, digital and mobile
technologies that provide an opporfunity for user-
generated confent and fwo-way instant interactive
communicafions befween users, which could be
one-fo-one, one-fo-many or many-to-many, and
which are owned, paid for or managed by LEO,
where LEO has authority over the confent and LEO
people communicafe on social media on behalf of
the company. Some examples of social media are
social nefworks such as Facebook and LinkedIn,
microblogs such as Twitter, image- and video-
sharing channels such as YouTube, Wikipedia and
ofher “Wikis”, virtual worlds, weblogs and video
blogs, Internet fora, chat rooms and health portals.

Other Experience (OE)

are considered ‘non events’ which describe the
circumstances around the use of a drug which
potentially could cause drug related problems or
which could potentially give posifive knowledge of
a drug. These may or may not be associated with
adverse events. These cases include but are not
limited fo:

— Unintended beneficial effects

— The risk that an unborn child has been exposed
fo a LEO product in ufero or via maternal or
paternal exposure before or during pregnancy

— Theriskthatabreast fed child has been exposed
o a LEO product via breast milk

— Occupational exposure

— Drug overdose or abuse



— Drug misuse or medication error
— Off label use/unapproved use
— Lack of efficacy

— Drug and food inferaction

— Any suspicion of counterfeit product

Personal data

are defined as any information relafing fo an
identified or idenfifiable nafural person. Personal
data are, for example, names, birth dates,
addresses, felephone numbers, social security
numbers, phofographs, e-mail addresses, blood
samples and fissue samples. They include both
personal dafa that are connected fo an individual
acting as a private person and data connected
fo a person acting as a professional, for example
a business contfact. Consequently, personal data
include, but are not limited fo, personal dafa
about LEO people (including employee records
in HR), contracfors, suppliers’ staff, healthcare
professionals and clinical study participants.

Pharmacovigilance System Master File (PSMF)

is a defailed description of the global
pharmacovigilance system used by the marketfing
authorisation holder with respect to the data
concerning one or more authorised medicinal
products. The document is legally required in the
EU according to Directive 2001/83/EC Article
1(28e). The document must be updafted and
mainfained continuously, and must be made
available fo all authorities upon request. The PSMF
confains important informatfion from many parts
of the LEO organisation, for example overviews of
studies and market research, information about
due fraining of staff, imely handling of reports on
adverse evenfs and ofher experiences, findings
from authority inspections, and infernal audits
within pharmacovigilance.

Contact

GLOSSARY

Processing of personal data

is any operafion or sef of operations that is
performed on personal data by computer or
manually, for example collection, recording,
organisatfion, sforage, adapfafion or alterafion,
refrieval,  consultation, use, disclosure by
fransmission, dissemination or otherwise making
available, alignment or combination, blocking,
erasure or destruction.

Protection money

can be sums exfracted from a person or entity by
a criminal, gang leader or government official to
"profect” the person or entity, for example from
ofher criminals or regulafory agencies.

Sensitive personal data

are data revealing racial or ethnic origin, political
opinions, religious or philosophical beliefs, frade
union membership, or concerning health (such as
medical records and human biological samples) or
sexual orientation.

Third party

is any company or individual that is engaged fo
provide products or services to LEO or to act on
behalf of LEO (i.e. vendor or service provider) and/
or enfers a business partnership with LEO (i.e.
business partners).

You can find information about who to contact on Pulse:

- If you have questions regarding LEO Code of Conduct.
- If you need guidance about the issues covered by the LEO Code of Conduct.
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